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Blogs Affect Purchasing Decisions
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How much do blogs affect your
purchasing descisions”?
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They Don't Very Little Somewhat Very Much
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Most People Read Blogs
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How often do you read blogs?
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Less than Once amonth Once a week Once a day More than
once a month once a day
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Talk as Yourself
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People Share Videos more than Pictures
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Links by Media Type
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People Comment More on Pictures

Comments by Media Type

Video

0
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People Want a Unique Perspective
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People Share Unigue Insights

Most Linked-To Words
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Readers Want to Gain Something

Most Commented-On Words
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Most ReTweetable Words
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Stay Away from Technical Terms
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Least Viewed Words
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Stay Away from Technical Terms

Least Linked-To Words
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Stay Away from Technical Terms

L east Commented-On Words
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L east ReTweetable Words

game well
going sleep
haha gonna
[o] hey

but tomorrow

watching tired
work some
home back

night bored
bed listening
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Grammar Matters
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Write Simply
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Readability Grade Levels
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Write Plainly

Part-of-Speech Percentages
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Most People Read (a lot of) Blogs
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How many blogs do you read?

40%

Less than 5 S5to 10 1010 50 20 to 100 More than 100
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People Read More in the Mornings

VWhen do you read blogs”?

111

Moming Aftarnoon Evering Night

Source: Data from the Science of Blogging - http://bit.ly/ezZRm8w



http://bit.ly/ezRm8w
http://twitter.com/?status=Over 50 Marketing Charts and Graphs from @HubSpot http://www.HubSpot.com/Charts
http://www.facebook.com/share.php?u=http://www.HubSpot.com/Charts
http://www.linkedin.com/shareArticle?mini=true&url=http://www.HubSpot.com/Charts&title=Over 50 Marketing Charts and Graphs&summary=Original marketing research with over 50 charts and graphs available for download&source=HubS

People Read More in the Mornings
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People Share More In the Mornings
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People Comment More in the Mornings

Comments by Hour of Day
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Download the On-Demand Webinar
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The Science of Lead Generation




Paid and Email top Conversion Rate

Conversion Rate by Traffic Source
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On-Demand Content Rocks

Offer Types Ranked by Perceived Value

4 |
3 |
2 |
1 |
0 |
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Free Trial
eBook

White Paper

Downloadable Kit
Live Webinar
Recorded Video

Demo/Consultation
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Include Your Content Type

Conversion Rate by Reference to Content Type
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Make Your Offer Free
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Conversion Rate by Occurrence of “Free
17% -
16.5% -
16% -
15.5% A
15% -
14.5%
With Without
“free” “free”

Source; Data from The Science of Lead Generation - http://bit.ly/fyoJas



http://bit.ly/fyoJqs
http://twitter.com/?status=Over 50 Marketing Charts and Graphs from @HubSpot http://www.HubSpot.com/Charts
http://www.facebook.com/share.php?u=http://www.HubSpot.com/Charts
http://www.linkedin.com/shareArticle?mini=true&url=http://www.HubSpot.com/Charts&title=Over 50 Marketing Charts and Graphs&summary=Original marketing research with over 50 charts and graphs available for download&source=HubS

People Like Contests

Conversion Rate by Reference to Contest
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Donot Ask to be Cont
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Conversion Rate by Reference to Contact
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Less Fields = More Leads

Conversion Rate by Number of Form Fields
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Ask f or

Conversion Rate by Occurrence of the Word “Age”
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Donot Be Boring
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Conversion Rate by Occurrence of “Submit
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Spice Up Your Button
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Clicks by Button Text
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Download the On-Demand Webinar
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State of Inbound Marketing
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Inbound Marketing iIs More Effective
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Average Cost Per Lead

5350 -/

300 -
> 60% Lower Cost Per Lead!
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HubSﬁgbt Dominated

Source: State of Inbound Marketing Report - http://bit.ly/aewfHr
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Inbound Marketing iIs More Effective
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Outbound Marketing Is Less Effective
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Inbound Marketing Is More Important
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Outbound Spending Decreasing
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Inbound Marketing Budgets Increasing
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Percentage of Respondents Citing Reason

Success Drives Investment in Inbound
3] £]in

- 9 2% J
100% | 92% -
L \\H
0
80% [ 58%
60% -
40% -
0r |
20% 0% 4%
0% . . /
Economy Changein PastSuccess With  PastSuccess with
Management Inbound Marketing Outbound
Marketing
HUbSIEI‘\s!)E Reason For Changing Inbound Budget ® Higher 2010 Budget

Lower 2010 Budget

Source: State of Inbound Marketing Report - http://bit.ly/aewfHr



http://bit.ly/aewfHr
http://twitter.com/?status=Over 50 Marketing Charts and Graphs from @HubSpot http://www.HubSpot.com/Charts
http://www.facebook.com/share.php?u=http://www.HubSpot.com/Charts
http://www.linkedin.com/shareArticle?mini=true&url=http://www.HubSpot.com/Charts&title=Over 50 Marketing Charts and Graphs&summary=Original marketing research with over 50 charts and graphs available for download&source=HubS

Small Companies Do More Inbound
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Telemarketing, Paid Search Decrease
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Changes in Social Media Landscape
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Social Media is for Leads and Sales
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Soclal Media is for B2B and B2C
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Blogging More Often Drives Results
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Most Business Blogs Post Weekly
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Worst Marketing Projects from 2009
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Video Shared More on Facebook than Twitter
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Volume Of Facebook Sharing By Day
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Most Shareable Words on Facebook
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Blogging Brings Social Media Success

Blogging Increases Twitter Reach
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Small Biz Gets More Leverage
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Small Business Twitter Accounts Benefit More from Blogging
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On Twitter, B2B Gets More From Blog
L flin

B2B Twitter Accounts Benefit More from Blogging
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Create Great Content by Blogging

9,000
8,000
7,000
5,000
5,000
4,000
3,000
2,000
1,000

) £]in)

434% More Indexed Pages for
Companies That Blog

Don't Blog Blog

HubSpDt

Source: Data from over 1,500 small businesses - http://bit.ly/XDkOV



http://bit.ly/XDkQV
http://twitter.com/?status=Over 50 Marketing Charts and Graphs from @HubSpot http://www.HubSpot.com/Charts
http://www.facebook.com/share.php?u=http://www.HubSpot.com/Charts
http://www.linkedin.com/shareArticle?mini=true&url=http://www.HubSpot.com/Charts&title=Over 50 Marketing Charts and Graphs&summary=Original marketing research with over 50 charts and graphs available for download&source=HubS

Blogging Attracts More Links
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97% More Inbound Links for
Companies That Blog
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Blogging Attracts More Visitors

55% More Website Visitors for
Companies That Blog
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Profile Pics Attract Twitter Followers

Effect of Profile Picture on Followers
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State of Inbound Marketing Lead
Generation




Blogging and B2C and B2B Leads
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Impact of Blogging on Median Monthly Leads:
B2B vs. B2C
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# Blog Articles By Leads Generated
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